
your media coverage 
maximize  

CALL TODAY!
612.548.3466

or email reprints@tigeroak.com

CREATE  
brand
awareness 
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      “C

ats are like teenagers; they need you but they’re not going to adm
it it.”

PARTY OF ONE: BEST PLACES FOR SOLO DINING

SMART. SAVVY. ESSENTIAL.

ALMIGHTY PET

the 

FEBRUARY 2015

ANIMAL RESCUE, DOG PARKS, CATIOS, ACUPUNCTURE, GREEN DRINKS & MORE — 31 WAYS WE SHOW OUR LOVE
SEX FOR SALE 
WHY PROSTITUTION IS BOOMING HERE

FILIPINO FOOD IS HAVING ITS 
MOMENT

THE COVETED PATCH OF LAND PRODUCING BIG, BOLD SYRAHS

KNUTE BERGER
ON SEATTLE’S CHANGING MANSCAPE

Meet Hunter, winner of our cover pet contest

prep
elite#

50 Years  
of Nelson’s
Family-focused business 

changes hands and  
celebrates a big milestone

Jam &  
Bread

Award-winning bakers and 
canners share their State 

Fair secrets

Six seniors share their 
dreams—and their take on 

social media

Jackson Eilers

Trade Shows Handouts Showrooms Employee Training Public Relations 
and Press Releases 
Sales Material and Presentations 

Conferences 
Investor Relations Website Content E-mail Blasts Promotional Materials

The POWER OF REPRINTS in 
your sales and marketing material

WITH PLAQUES, FRAMED ARTICLES, 
E-PRINTS, REPRINTS & POSTERS

 Seattle
Business

AUGUST 2015
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DINING

RESTAURANT GROUPS FLOURISH

WITH A RESURGENT ECONOMY

FORECASTIN
G

MARK ANDERSON’S GIFT

FOR PREDICTIVE ANALYTICS

LENDING

EXPLORING THE DES MOINES- 

SEATTLE HOME LOAN BANK MERGER

Meet the leaders of 

6 BOUTIQUE DESIGN FIRMS 

whose flair for on-target messaging has  

big clients paying close attention.

B E N  G R A H A M  & 

S T E V E  WAT S O N

Creative Directors / Principals 

T U R N S T Y L E  S T U D I O

THE CREATIVES
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ESOP TALES
Once upon a time an owner 
wanted her employees to 
buy the business...  23

LOTTERY WINNER
A bittersweet loss plus an 
accidental fortune yields a 
compassionate nonprofit.  44

SERIAL SPINE MAN
Avid entrepreneur  
fights back pain with  
novel ideas  14

One answer to the worker shortage is to hire the so-called unemployables. Bernard Prince is living proof 
of why that is such a good idea.  10



Products & Pricing

DIGITAL & PRINT PACKAGE DEALS 
$195 includes  
e-print, 1-page design and 25 printed copies.

$295 includes  
e-print, 2-page design and 25 printed copies.

$395 includes  
e-print 4-page design and 25 printed copies.

 
PACKAGE DEALS: 
1,000 hard copies & the PDF

1 Page 1-sided . . . . . . . . . . . . . . . . . . . . . . . $1,295
1 Page 2-sided . . . . . . . . . . . . . . . . . . . . . . . $1,495
4 Page  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $1,995
8 Page  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $2,695

FULL COLOR REPRINTS AND 
E-PRINTS
A full-color reprint delivers a strong and high-
quality image that reflects the professional 
look of your company and its products. Ads 
and other non-pertinent material from the 
original article are taken out and custom 
features such as your logo, banner or mission 
statement can be added.

1 PAGE (ONE SIDE) 
500 copies $895
1,000 copies $1,095
2,000 copies $1,295
5,000 copies $1,695

4-PAGE SPREAD
500 copies $1,495
1,000 copies $1,695
2,000 copies $1,895
5,000 copies $2,695

1 PAGE (TWO SIDES)
500 copies $1,095
1,000 copies $1,295
2,000 copies $1,495
5,000 copies $1,995

8 PAGE SPREAD
500 copies $2,195
1,000 copies $2,395
2,000 copies $2,995
5,000 copies $4,395

We can help you make a  
POWERFUL STATEMENT  
about who you are by building credibility  
and recognition with your target customers.

Objective, third-party endorsement lends high-
impact credibility to your products, your brand and 
your company!

Impact your busines with framed articles, plaques, 
posters, e-prints and reprints.

Highlight a specific message

Use your corporate logo and mission statement

 Include an advertisement for your company

 Add a banner to draw attention to a specific product or message

E-prints for your website or sales alerts

We deliver a professional,  
high-quality image.  
Our award-winning graphic designers 
customize your collateral according to  
your specifications and needs:

PLAQUES  
$149-$200, includes shipping!

FRAMED COPIES & AWARDS  
Prices start at $100

Additional items available upon request.  
Call for pricing and details.

E-PRINTS  
The purchase of an e-print gives you all electronic rights  
to the file but it does not include the right to print.

POSTERS (24” X 30”) 
$150 first copy. $100 additional copies.

Pre-payment is required. Reprints processing takes  
2 to 4 weeks. We can ship via UPS for an additional $30 
or pick-up is also available.

Reprinted with permission of Minnesota Business magazine. ©2015, all rights reserved. 
Any reproduction of this document is strictly prohibited. For reprints call 612.548.3466.

JILL LLOYD
Founder & CEO, Lloyd Security
Minneapolis 
lloydsecurity.org

When Jill Lloyd started her career in a sales 
position at Honeywell and regional dealer manager 
for Security Link, security meant little more than 
fire and burglar alarms. Now the field has expanded 
to include technological security for computers and 
smart phones, and environmental monitoring for 
such things as smart homes. What has remained 
constant is Lloyd’s dedication to customer service. 
This attitude serves her well, and it helps to explain 
the growth of her business, Lloyd Security, which 
she launched in 2001. Her motto for customer 
satisfaction is that they “live more and worry less.” 
Don’t let her low-voltage contractor license fool 
you, for she has a high-voltage personality and 
the drive to succeed. Lloyd shares her time 
and skills with Rotary International, EWomen 
Network, Executive Connections, GE Security 
Pro Dealer Network, and the Entrepreneurs’ 
Organization of Minnesota. 
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SHOWCASE YOUR COMPANY LOGO

Reinforce your branding message by including  

the company logo in the reprint. 

ADD THE COVER 

Include the full magazine cover with your article 

reprint. This is especially effective if you have been 

featured as a cover story. 

ADD YOUR OWN ADVERTISEMENT  
MESSAGE FOR MAXIMUM IMPACT

Utilize extra space in the reprint layout or add pages 

to the reprint and include your latest advertisement. 

This can greatly increase the impact of the reprint, 

and it serves as a great sales tool.

Why e-prints?
Electronic prints can provide a great buzz! 
Place the digital print on your website and 
incorporate them into press releases and 
e-mail sales alerts. We offer PDF versions 
for this powerful marketing tool.

SHOWCASE YOUR 
COMPANY LOGO

Tips and hints for  
HIGH-IMPACT E-PRINTS & REPRINTS

ALL OVER THE MAP

Minnesota is expanding its role in the global market. In recent years the state has opened foreign trade o�  ces in Brazil, Germany, and South 
Korea. � is is good news for Minnesota’s small and midsize 
businesses, leading to increased access to foreign markets and 
more resources for doing business abroad.For inspiration, they might look to Jet Edge, a designer and 

manufacturer of waterjet systems for precision cutting, surface 
preparation, and coating removal. Customers range from job 
shops to aerospace manufacturers. It’s based in St. Michael, about 
halfway between Minneapolis and St. Cloud o�  I-94. 

Since its founding in 1984, the company has made signi� cant 
strides in global trade, partnering with distributors on nearly 
every continent. After joining a trade mission to China, it opened 

a showroom in Shanghai in 2011. � e next year it won the Governor’s International Trade Award. Recently, Jet Edge started doing business in 
a rather unexpected place: Africa. “It’s kind of unique how this 

opportunity came about,” says Dave Anderson, the company’s 
international sales manager. Anderson, as it happens, is also involved with the Minnesota 

District Export Council, which advocates and facilitates export 
growth. He’s eager to help small and midsize companies like his 
engage in global trade.

Following, a look at a how equipment manufactured in 
small-town Minnesota ends up in the Democratic Republic of the 
Congo, thanks to connections formed in China.Want your own company to go global? � e Minnesota District 

Export Council is a good place to start. See exportassistance.com.

GLOBAL TRADE

STORY BY NORA CLOS
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anufacturer in St. Michael, proves that not-so-big Minnesota com

panies can (and do) go global

Snap, 
Crackle, 
Pop!
Edina artisan creates 

European-style party favors.

BORN IN SWITZERLAND TO BRITISH 

PARENTS, Emma Marshall-Cerqueira, Edina resi-

dent and founder of Inventive, treasures tradition.

The one that inspired her business involves cel-

ebrating occasions using British “crackers.” Not the 

crunchy, edible type, but rather beautiful and luxu-

rious pull-and-pop party favors—decorative paper 

cylinders that snap when opened to release a joke, a 

question and a small gift.  

This tradition was the brainchild of an inventive 

British confectioner who wanted to differentiate 

his sweets. The idea began with a bonbon packaged 

with a love note, and evolved into adding a mecha-

nism that popped like the crackle of a burning log 

when pulled. Thus, in 1847, the “cracker” was born.

Marshall-Cerqueira has updated this tradition by 

offering custom luxury versions of this British holi-

day staple for every event worthy of celebration.  

Her handcrafted creations are works of art, fea-

turing specialty papers from around the world and 

unique favors made by artisans. Pop the cylinder to 

find such gifts as chocolate bars inspired by Willy 

Wonka, locally made ornaments created from vintage 

clothing, tin toys, or beeswax lip balm from Scotland. 

In addition to party-ready creations, Inventive 

can customize crackers. Select colors to coordinate 

with your table. Add nametags to turn crackers into 

place markers. Marshall-Cerqueira can offer surprise 

cracker contents to suit the occasion or artfully 

design crackers to contain the host’s own small gifts 

and messages.

To begin planning for your holiday festivi-

ties, visit inventivefavors.com. And don’t forget 

Marshall-Cerqueira’s crackers for other events such 

as bar/bat mitzvahs, New Year’s, birthdays, and 

bridal or baby showers, or make them the heart of a 

romantic dinner for two. —Paulette Mitchell
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inventivefavors.com

952-649-2678

as featured in

Reprinted with permission of Edina magazine. ©2014, all rights reserved.

Any reproduction of this document is strictly prohibited. For reprints call 612.548.3466.

ADD THE 
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HOPPY LAWYERS  
Beer lovers who practice 
law find niche in the 
formation of Hop Law  12

HEALTH CARE VOODOO 
Why are health care 
insurance premiums so 
expensive?  54

ADD YOUR 
COMPANY MESSAGE

Six divisions
A third strategy to keep the trucks rolling 

and the business rocking, Vierkant says, is 

diversification.

Her company now has six divisions: Rock 

On Enterprises Inc., which owns and manages 

the fleet of trucks; Rock On Trucks Inc., which 

is a brokerage, providing trucks to custom-

ers and finding work for owner-operators; 

Rock On Rocks, an aptly named division, 

this business supplies the aggregate for road 

construction; Rock On Repair, which repairs 

equipment for Rock On and other companies; 

Rock On Properties, a division that owns and 

manages Rock On buildings and land; and, 

finally, Minnesota Tarp and Liner, which, just 

as it sounds, sells and installs tarps and liners 

on trucks.

The road and load ahead
Vierkant is grateful for her company’s 

growth and success. Rock On has about 65 

employees, which fluctuates a bit depending 

on the season, Vierkant says.

Despite the gains, two issues still occasion-

ally keep Vierkant up at night: the economy 

and fuel prices.

“The economy, in my opinion, is still un-

stable,” Vierkant says. “And I worry about that.”

Additionally, given how dependent her 

company is on fuel, she also has to wrestle 

with “drastically changing fuel prices. That’s 

a big issue.” This issue is especially challeng-

ing, she says, because she often needs to bid 

on jobs that might be two or three years out, 

so “we somehow have to factor in” predic-

tions on what those fuel prices might be. She 

says her company, in effect, has to “factor in 

the unknown.”  

Rock On Trucks is based in Waite Park, near St. Cloud

A little bit about

ROCK ON COMPANIES
Rock On Enterprises Inc. was established in 
2001 and is centrally located in St. Cloud, Min-
nesota. We are a premier aggregate trucking 
company. Our services range from aluminum 
end dumps, steel rubble end dumps, side 
dumps and belly dumps. We also have flat-
beds, step deck and lowboy trailers for local 
or long haul movements. 

Our Fleet of trucks are ready and willing to 
service all your hauling needs. We are primari-
ly made up of dedicated company drivers and 
owner operators with years of experience in 
their field. Rock On is certified as a Women 
Owned Business (WBE) in 5 states – MN, IA, 
ND, SD & WI.

MISSION STATEMENT:
Rock On Companies believe that anyone can 
start a business, but what makes a business 
successful is SERVICE!

We say what we do & do what we say!

3100 7th Street S
Waite Park, MN 56387

Phone: 320-230-2998
Fax: 320-230-2912

Website: www.rockontrucks.com

Functional
A 1980s Woodbury  
home gets a modern 
update in form  
and function.

Jackie and Rod Zamorano, with 
daughter Lili, show how they 
transformed their first floor.


